
Vosene sales up
by significant
amount

The brief
• Create an integrated trade and

consumer relaunch campaign for
Vosene shampoo

• Reinvigorate its original brand
values and exploit its heritage
while giving it a new face 
for today

The solution
Vosene is a well remembered brand but it had been
neglected for many years. Lornamead purchased 
the brand from Proctor and Gamble and asked
Madhouse to look at the relaunch campaign. With so
much heritage to play with, Madhouse decided the
key message was ‘even better than you remember.’

Trade press and launch packs helped secure wide
distribution, while the integrated pull-through
campaign featured sales promotions, POS and 

websites along with press and online advertising. 
All the creative ensured that the brand felt familiar
and trustworthy, but also fresh and contemporary.

The result
• Sales increased markedly

• Distribution achieved across many major multiples

• Built up a 5,000-strong database via sales
promotions and websites

• Madhouse has since been commissioned to launch
a wide range of other Lornamead products
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What the client said:

“Madhouse quickly grasped
our requirement and
delivered a campaign that
really reflected the Vosene
brand that helped put our
well-loved shampoo back
on the map”
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