Helping
Motorola win

25% of
the market

Trade magazine

The solution

Madhouse began by creating a new trade magazine
called Talkinmoto. With its fresh and lively coverage,

it was perfect for the 20-30 year olds who staff phone
stores; key brand information sat alongside fun
competitions and quizzes to create a popular
lunch-break read.

For the launch of each handset, Madhouse created a
suite of materials including trade mailers, brochures
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What the client said:

“l have worked with
Madhouse for five years
and have found them to

be a very professional,
committed and creative
team. Their ideas and high
level of service consistently
exceed my expectations.”

The brief

e Improve Motorola’s
communications with the trade

< Deliver a range of effective sales
tools that create standout in
the market

e Increase brand and
product awareness

* Boost market share

Trade brochures

and sales presenters. All were designed to make it
easy for shops to sell the products and to ensure that
Motorola were always at the front of people’s minds.

The result

* Consistently high levels of readership for Talkinmoto

* Huge competition response rates, sometimes
hitting 20%

* Motorola hit a market share peak of 25%
following launch of the iconic RAZR phone

S1|nsal bulaAla(

@ODD DD

madhouseassociates.com



