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Sales exceeded
a.” expeCtatiOnS What the client said:

“l am constantly amazed
at the quality and speed
of service we get from

Madhouse. Yet again, they

dug me out of a hole and
delivered an excellent
launch for Product Red

in extra quick time”

The brief

e Launch the Motorola Product Red
handset to the UK retail trade

e Create a trade communication
pack and full suite of POS
material for delivery to 12,500
retail outlets in just eight days
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Display cube Press ad Carrier bag

The solution

With just eight days to conceive, execute and deliver ~ The campaign was delivered bang on time, with

a full range of trade launch materials for the 12,500 UK outlets ready for the synchronised launch
Motorola Product Red handset, Madhouse had to thanks to Madhouse.

work fast. The phone was part of the global Product

Red charity campaign involving some of the world’s The I‘eSU|t

biggest brands: simplicity was the key, so a clean and

striking image that combined the best of both brands < sales exceeded all expectations
was created. This concept was then applied to all the
materials and rolled out in barely over a week.
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* Additional stock ordered shortly after launch
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