
Brand
development
strategy 
that delivers

The brief
• Create identities and integrated

recruitment campaigns for six
brand new Manchester academies

• Communicate the factors that
make academies an exciting new
secondary education option

The solution
Madhouse initiated an extensive planning and
consultation process with all major stakeholders
including Principals, parents, pupils, teachers,
sponsors and local communities. It was essential to
gain their trust and encourage them to believe in the
new venture right from the start.

The integrated launch campaigns included logo and
uniform design, websites, prospectuses, exhibition

materials and long-term recruitment activity, 
all aimed at gaining awareness, building excitement
and hitting academy enrolment targets. 

The result
• Success has been such that Madhouse was

commissioned to work with five further academies
in Manchester
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What the client said:

“Madhouse has produced
an inspired design for our
academy identity which
has been enthusiastically
welcomed by our pupils.
We are very pleased with
the results to date of the
marketing campaign.”
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