
All apartments
sold in seven
months

The brief
• Launch a large apartment

development in Wimbledon

• Create a memorable brand identity

• Develop an integrated marketing
strategy to sell all 500 apartments
within a year

The solution
Madhouse devised a striking identity around the name
SW19 LOVE, playing with the sought-after postcode
and the easy-to-love nature of the scheme. A full
campaign was developed around the ‘love’ theme,
with clever ideas, witty copy and striking design all
serving to turn heads and encourage a response.

A huge range of items was developed to drive people
into the show home and to a sales meeting, including

site hoardings, billboards, press ads and web banners.
A launch event created excitement, while targeted
DM, emailers and advertising all helped to secure sales.

The result
• Winner of property marketing awards

• Over 8,000 sales enquiries generated and 
all apartments sold within seven months – 
five months ahead of schedule

madhouseassociates.com

Brochure Hoardings

What the client said:

“In my 15 years in property
marketing, Madhouse has,
in my view, produced the
most creative and effective
campaign I’ve seen.”
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