
AstraZeneca 
hits global 
sales targets

The brief
• Devise a global positioning and

awareness campaign for Zoladex
and Casodex – AstraZeneca’s
billion dollar prostrate cancer drugs

• Create a story flow and suite 
of sales tools to help promote 
the Zoladex and Casodex 
ranges effectively 

The solution
By balancing the serious technical product story with
the emotional product benefits of a longer, more
fulfilled life, this story flow helped AstraZeneca sales
teams across the world to engage with their target
market in a fresh, new way.

The copy and imagery used within the story flow
were then rolled out to a wide variety of effective
promotional and sales campaign tools including 
web portals, electronic sales aids, exhibition materials
and presentations.

The result
• The campaigns were acclaimed by all AstraZeneca

marketing territories

• Madhouse was involved in the full roll out of
materials and campaigns

• Global sales targets were met despite the threat
posed by the expiry of AstraZeneca’s patents
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What the client said:

“We brought Madhouse in to
provide fresh thinking and
strong creative ideas; they
certainly didn’t disappoint. 
I was very impressed with
how quickly they grasped
our issues, gained insight and
delivered a great campaign.”
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